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CANCER101’s Mission

To empower cancer patients and their caregivers to take control over their diagnoses
from the moment they learn they have cancer, a recurrence or metastasis through ten
years of follow-up care. Having a plan of attack, the means to stay organized, and
access to appropriate resources and information is half the battle to getting through a
cancer diagnosis. CANCER101(C101) meets the patient and caregiver on the front line
and turns what is often a chaotic experience into a calm and organized plan of attack.
And just as importantly, C101 is there after the treatments are over to help survivors
manage important post-treatment appointments, medications and survivorship issues.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer.



CANCER101’s Objectives

1. Empower patients and caregivers to get organized and informed to
fight their cancer.

2. Help healthcare professionals better manage their patients’ needs.
3. Educate patients about clinical trials and how to find them.
4. Ensure patients receive CANCER101’s resources when they need

it most — when they learn they have cancer.

5. Provide complementary wellness support to help patients manage
their side effects and emotional well-being.

6. Provide unique social media and video campaign that offers non-
medical advice for patients, caregivers, medical professionals and
survivors.

7. Encourage survivors to educate family and friends about early

detection and prevention.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer.



CANCER101’s Program Strateqy

How C101 meets its mission

CANCER101 Planners: C101 gives CANCER101 Planners to over 300
participating National Cancer Institute and Association of Community Cancer
Centers in all 50 states to give to their patients in need. C101 also offers over
23 different cancer booklets developed by the National Cancer Institute for
healthcare professionals or patients to insert into their Planners.

CANCER101.org: The Web site offers many of the same important resources
found inside the CANCER101 Planner. myCANCER101, an online version of
the Planner and smart phone application are currently under development and
will launch this January 2011.

Social Media: In July 2010, C101 launched an exciting social media campaign
that offers patients, caregivers, survivors and healthcare professionals non-
medical advice to help make their lives easier. C101 will not only twitter non-
medical advice but is developing to offer anyone with a question, an online
video response from someone who has walked in their shoes.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer.



Needs Assessment

Population/
Demographic

Problem Addressed

Programs Designed to
Address Their Needs

Newly diagnosed

Patients are immediately confronted with a deluge of new information,
terminology, paperwork and financial concerns, all while making life-saving
treatment decisions and managing daily work and family obligations.

 CANCER101 Planner
* myCANCER101 Online Planner
+ CANCER101l.0rg

Metastatic/

Patients with advanced cancer, a metastasis or a recurrence often feel there are

e CANCER101 Planner

advanced not enough resources that meet their needs. « CANCER101.0rg
» Social Media Initiative
Caregivers A cancer diagnosis can be overwhelming. Many are not prepared to handle the  CANCER101 Planner

daunting responsibility of taking care of a loved one.

* myCANCER101 Online Planner
» Social Media Initiative

Parents of children

Parents are frightened and overwhelmed by their child’s diagnosis.

e CANCER101 Planner

with cancer * myCANCER101 Online Planner
» Social media initiative
Healthcare Healthcare professionals need their patients to be organized and knowledgeable  CANCER101 Planner

professionals

about their cancer in order to make treatment decisions.

The underserved
population

This population has the highest rate of death, often because they do not want to
be a financial burden to their families or they believe that it’s not possible to
survive a cancer diagnosis.

e CANCER101 Planner

Early detection and

Early detection and preventionis proven to save lives.

e Become a C101 Lifesaver

prevention » Social Media Initiative
Clinical trial Only 3% of cancer patients enroll in clinical trials. Patients need to be informed « CANCER101 Planner
enrollment about clinical trial options. « CANCER101.0rg

e Social Media Initiative

CANCER101 - Empowering patients and caregivers to get organized

and informed to fight their cancer.




Cancer Patients by Age and Who's Online

Newly Diagnosed Cancer Percentage of E-Patients The Total Number of Cancer
Diagnosis by Age Group* by Age Who Look for Medical Patients Researching Online by
Information Online ** Age Group
Age % Patients Age %
Ages 18-29 1% 14,800 Ages 18-29 2% Ages 18-29 10,700
Ages 30-49 [ 13% 192,300 Ages 30-49 71% Ages 30-49 136,500
Ages 50-64 | 30% 443,800 Ages 50-64 59% Ages 50-64 261,800
Ages 65+ | 55% 813,600 Ages 65+ 27% Ages 65+ 219,700
1,464,500 628,700

In summary:

43% of all cancer patients are researching online, and 57% are not.

CANCER101 captures patients online and off,  and will monitor its Planner production as the number of online users
grows over time.

*All-sites incidence by age, SEER 17 2002-2006Software: Surveillance Research Program, National Cancer Institute SEER*Stat software (www.seer.cancer.gov/seerstat) version 6.6.1. Data: Surveillance, Epidemiology,
and End Results (SEER) Program (www.seer.cancer.gov) SEER*Stat Database: Incidence - SEER 17 Regs Limited-Use + Hurricane Katrina Impacted Louisiana Cases, Nov 2008 Sub (2000-2006) <Katrina/Rita
Population Adjustment> - Linked To County Attributes - Total U.S., 1969-2006 Counties, National Cancer Institute, DCCPS, Surveillance Research Program, Cancer Statistics Branch, released April 2009, based on the
November 2008 submission.

** From the Pew Internet and American Life Project Survey (Nov-Dec 2008). An E-Patient is a patient who does research online.

CANCER101 - Empowering patients and caregivers to get organized
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DESCRIPTION: The CANCER101 Planner includes a clear plastic, five-pocket folder g’b@ 6//
and matching binder. Inside the binder are 15 tabs of organizational tools and information for )
patients and caregivers to manage their cancer, from the moment they learn they have

cancer through ten years of follow-up care.

Five-Pocket Folder: The matching folder is pre-tabbed to house pathology reports, research, insurance paperwork, bills, and hospital/
nonprofitinformation. Inside the five-pocket folder is a self-addressed patient survey that provides C101 with essential feedback.

The Planner’s Introduction: The introduction includes “How to Use This Planner” and “Four Things You Need to Know” that are
translated into Spanish, Chinese, Korean, Russian, Polish, Greek, Japanese, French, and Swabhili. Those pages explain to those with
language and cultural barriers that there are services and resources inside to help them cope financially and emotionally.

BENEFIT: The Planners are given to patents and caregivers at the cancer center when they need them most — when they learn they
have cancer. They are designed to encourage dialogue, questions are asked and answered, notes and appointments are written down
in one place, and patients and caregivers feel in control. And just as important, the ten-year Planner gives patients and their loved ones
hope.

TIMELINE: CANCER101’s goal is to print 50,000 Planners each quarter. Quantity and production timing are dependenton
contributions. Over 300 cancer centers use the CANCER2101 Planners and depend on this resource. C101 is working toward securing
a steady revenue stream to ensure that we are able to fulfill the cancer centers’ requests.

Tabbed sections include:

* NEW! myCANCER101: Inside this tab, recipients find how to personalize their « Medical Bills and Insurance Tracker
Planners by tumor type and wellness interest * Questions to Ask Your Doctor by Cancer.net
* Notes » NEW! Dictionary of Cancer Terms by the National Cancer Institute
¢ One-Year Calendar Planner « What Is a Clinical Trial? by the Coalition of Cancer Cooperative Groups
* Ten-Year Follow-up Calendar Planner « Advice for People Affected by Cancer
« Address Book and Business Card Holder « National Cancer Resources
« Medical History and Appointment Tracker * NEW! C101 Lifesavers
* NEW! Symptoms Tracker « CANCER101 Partners




DESCRIPTION: Now thatthe CANCER101 Planner is designed for people with
any type of cancer, C101 recommends that cancer centers order the National
Cancer Institute’s booklets entitled “What Your Need to Know About Cancer”
from CANCER101. C101 delivers the booklets that cancer centers know and trust
with three drilled holes so that healthcare professionals can insert them into the
Planner and personalize it for each patient they see. Online visitors can also view
the booklets and/or download them. Our PDFs of the booklets have been formatted
so that patients can easily punch holes and insert them into their Planners.

EACH BOOKLET OFFERS :

» General information about their cancer

» Descriptions of treatment methods, side effects, supportive care, and checkups
* Questions to ask their doctor about their cancer and treatment options

BENEFIT: cancer centers know and trust this resource when giving it to their patients and caregivers. Patients and caregivers
benefit from having access to information specific to 23 different cancers — five of which are offered in Spanish. The booklets are easy

to understand, written at a sixth grade reading level, and are already formatted to fit inside the C101 Planners.

TIMELINE : The NCI booklets are available for distribution now.

NCI booklets are offered for the following cancers:

Specialized inserts:

* Bladder * Esophagus * Leukemia * Non-Hodgkin's  « Prostate * - Metastatic Breast Cancer sponsored by Genentech
. . . Lymphoma . ; ) )

* Brain : Hodgkln S * Liver * Skin (Non-melanoma) » Coming Soon: Triple Negative Breast Cancer sponsored by

« Breast * Lymphoma «Lung * « Oral « Stomach Sanofi-Aventis

* Cervical * * Kidney (Renal) «Melanoma ¢ Ovarian * Thyroid * More speC|aI|zed Inserts to come

¢ Colon/Rectum * * Larynx  Multiple Myeloma ¢ Pancreatic * Uterus
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DESCRIPTION: The wellness-specific booklets will be designed and formatted so that 1'6/:9
recipients will be able to download and insert them into their Planner to further personalize 'S'p,.
their Planner. The information inside the booklets will also make a great resource for anyone ")9

visiting our Web site.

Wellness is essential to the healing process for patients, caregivers and survivors.

TOPICS WILL INCLUDE:

* Beauty * Nutrition

» Caregiving e Sexuality

» Complementary therapies » Survivorship

» End-of-life care * Working and cancer
» Fitness * Young adults

BENEFIT: Having access to complementary therapies is
essential to a patient’s and caregiver’s well-being and often,
their prognosis. The topics cover many interests and allow
our Planner recipients to further personalize their Planners.
Web visitors will benefit from this information as well.

TIMELINE: C101 is seeking sponsors and hopes to have this
resource available by March 2011.



CANCER101’s Web site offers many of the same, impor  tant resources that the CANCER101 Planner offers.

The online resources offer the following:

Get Informed
Learn about your cancer: Download over 23 cancer-specific booklets
National Cancer Resources: Find over 200 resources organized by topic
NEW! Be good to yourselfl for patients and caregivers: Wellness booklets available for
downloading or to read online
Advice by Survivors for Survivors and Caregivers: Helpful non-medical advice
NEW! Become a C101 Lifesaver and help save lives!: A program to encourage people to
educate family and friends about early detection and prevention

Learn From Our Partners
Questions to Ask Your Doctor by Cancer.net: Questions to ask your doctor are offered by
specialists and include the areas of surgery, oncology, radiation, and reconstruction
NEW! Help with Treatment Decisions by NexCura:  Patients and caregivers can plug their
cancer diagnosis into this program, and NexCura will provide treatment options for patients to
consider and discuss with their doctors
NEW! Cancer Terms by National Cancer Institute: ~ Find over 6,000 cancer-related terms
provided by NCI
What Is a Clinical Trial by the Coalition of Cancer Cooperative Groups : People affected
by cancer can learn about clinical trials and how to find one

Find a National Conference, Teleconference or Retre _ at
CANCER10L1 lists all national-focused conferences, teleconferences, retreats and more by
cancer type

Get Organized
NEW! Get organized online and keep all important medical information, appointments
and tasks accessible from any computer or smart phone
Order a CANCER101 Planner for $18 or download for free

.
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BENEFIT

The site is easily navigated and offers
essential and unique resources for people
affected by cancer.

TIMELINE FOR NEW PROGRAMS

» Help with Treatment Decisions:  Available now
» Cancer Terms by NCI: Available now

* Online Planner: September 2010

* Smart Phone App: October 2010

* Be Good to Yourself: November 2010




A free online planner and smart phone app for patie

nts and caregivers

Description

Special Features

Privacy

C101 will ensure that users will have the highest privacy
and security available online

- Under development

Sharing Information
and Assigning

Users can choose to share appointments, medication
schedules, tasks and more with supportive family and

- Assign tasks to others
- Share appointment schedule

Tasks friends -Set up option to communicate with others by text, e-mail or both
Tasks C101 offers a pre-populated list of tasks for users to - Tasks include booking appointments, picking up a prescription, childcare,
select. They can even add their own asking friends to join an appointment, physical therapy, sending a thank you
note, and more
Calendar Users can add all appointments related to cancer-related - Users can sync the appointments to an outlook calendar
meetings - Appointments automatically copy over to the medical bill tracker, making it
easier for users to manage their medical bill-related paperwork
Contacts Users can list all their doctor contact information here and - Tasks can easily be assigned to any contact

other cancer-related contacts

- Easy-to-find important contacts located in one, safe location

Medical History

Users can keep important pathology information and test
results organized

- Information on medical history can easily be referenced and shared with a new
healthcare professional

Medication Tracker

Users can keep track of chemotherapy, radiation and all
oral medications taken

- History of treatments and dosage easily accessible
- Users can print a copy of a patient’s weekly schedule

Notes Keep all important notes from doctors, insurance - Organize notes by topic and date and access them easily
conversations, private journal, and more
Symptoms Tracker Track symptoms here - Send report to your healthcare professionals




DESCRIPTION: C101 Lifesaversis a new initiative to encourage CANCER101
Planner recipients to promote early detection and prevention to their family, friends,
colleagues, church groups or social media outlets. Not all cancers can be detected
early or have good screening options, but the cancers listed below do. Cancer
patients are encouraged to learn more about their cancer type, including all
associated symptoms (not just those you personally experienced), screening
options, prevention options and hereditary possibilities.

HOW: CANCER101 is currently developing booklets with key advocacy partners to
offer C101 Lifesavers the information and communications tools they need to
successfully help save lives.

Cancers that offer early detection and prevention information include:
* Breast

* Cervical

* Colon and Rectum

* Lung

* Melanoma

* Ovarian

* Prostate

TIMING: C101 is currently developing booklets with advocacy partners for the
cancers listed above and is slated to have them available online by March 2011.
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DESCRIPTION: Just Ask is a unique online opportunity for visitors to get real, honest answers to their /77@/7
personal questions. C101 will invite up to 20 cancer survivors, caregivers and healthcare professionals (4

to join the Just Ask Me (JAM) team to answer personal questions. Visitors ask one of our volunteer JAM
team members an anonymous question, and they respond by using a flip camera. All questions and
video responses will be screened, edited, and posted on the C101 Web site and YouTube to share with
others.

BENEFIT: People affected by cancer will be able to get real, honest answers to questions that they
might feel are too personal or embarrassing to ask people they know.

TIMING: The program will launch in February 2011.

Twitter, Facebook, YouTube and Blog

DESCRIPTION: C101 will share non-medical advice daily for patients, survivors, and caregivers. C101
is also promoting great resources to those in need.

BENEFIT: The new media format will allow C101 to reach more people affected by cancer and make
personal connections with patients, caregivers and survivors.

TIMING: Twitter and Facebook have already launched. YouTube and the C101 blog will launch in
February 2011.
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CANCER101’s Team

Monica Knoll, Executive Director/Founder/Three-time cancer survivor: In the fall of 2000, at the age of 36, Monica Knoll was
diagnosed with stage Il triple negative breast cancer. Her diagnosis and treatments involved taking the gene test and testing
positive for the BRAC1 gene, undergoing a double mastectomy, reconstruction, joining the 1199 clinical trial, eight rounds of
chemotherapy and six weeks of radiation. In 2006, Monica was diagnosed with ovarian cancer and participated in an exciting
Phase 1 Parp Inhibitor clinical trial. She is currently successfully maintaining her cancer. Monica is also the sister of an 18-year
breast cancer survivor and the daughter of a father who lost his life to esophageal cancer.

In addition to C101, Monica has been invited to speak at prominent cancer centers and conferences across the US and
internationally. She is also a graduate of the National Breast Cancer Coalition’s Project Lead program and advises the National
Coalition of Oncology Nurse Navigators.

Amy Steiner, Program Manager: Amy Steiner has over twenty years experience in client services, project management and
sales. Prior to joining CANCER101, Amy was a Senior Account Executive with By Appointment Only, Inc., a demand-generation
company based in Boston. Amy handles all C101 Web content and special projects. Her work ethic and genuine interest to help
others is what makes her excel at CANCER101.

Aracely Delgado, Program Coordinator:  Aracely Delgado graduated in 2008 from New York University's Stern School of
Business with a BS in marketing. Through her coursework and volunteering endeavors, Aracely became interested in working for
nonprofits. She interned for a year at CANCER101 and has been fully employed at C101 since June 2008, working directly with
the cancer centers and all aspects of the office. Aracely’s dedication and attention to detail have made a significant contribution to

CANCER101's growth.
Board of Directors Board of Advisors
Myra Biblowit: President, Breast Cancer Research Foundation Sharon Francz, RN: President/Founder, National Coalition of Oncology
Gregory Rodgers: Partner, Latham & Watkins LLP Nurse Navigators
Sarah Krug: Director, Global Education, Pfizer Lynne A. Blasi: Director, Patient Information, American Society of Clinical
Jeffrey Horn: Z-Medica Corporation Oncology
Susan R. Silverman: Senior Associate, NBBJ Carolyn Messner: DSW, LCSW-R, BCD Director of Education and Training,
Garrett Bess: President, Two River Pictures CancerCare, Inc .
Monica Knoll: Executive Director/Founder, CANCER101 Migdalia Torres: Program Director, Gilda’s Club
Robin Kleinman, RN: Breast Nurse Specialist, NYU Cancer Institute
Maryanne Juliano, RN: Beth Israel Comprehensive Cancer Center
Eloise Caggiano: Dir. of Programs/Survivor, Avon Foundation for Women

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer. 17



How C101 Measures Success

C101 Planners - Number of cancer center distribution partners
- Patient surveys (every planner includes a self-addressed survey)
- Testimonials from patients and healthcare professionals

Booklets by Tumor Type - The number of booklets ordered by cancer centers

- The number of booklets downloaded from C101’'s Web site
- Surveys from patients

- Surveys from healthcare professionals

Booklets by Wellness Topic - The number of booklets ordered by cancer centers

- The number of booklets downloaded from C101’'s Web site
- Surveys from patients

- Surveys from healthcare professionals

CANCER101.0rg and Social Media - Online traffic reporting
myCANCER101 Online Planner and - Online traffic reporting

Smart Phone App - Surveys

C101 Lifesavers - The number of C101 Lifesaver recruits

Reporting

C101 will provide a report outlining the findings from the above to all sponsors twice a year.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer.




Press & Marketing: Getting the word out!

C101 strives to reach meaningful press

All press releases list our major sponsors.

This Fall, Monica Knoll/C101 will have a featured story in More Magazine Other TV, weeklies
and daily opportunities will arise as we get closer to October.

Go to www.cancerl01.org/press to see our print and television press.

CANCER101’s Information Cards

C101 information cards are placed in the waiting rooms of over 300 cancer centers where C101 distributes its planners.
C101 provides each center with 1,000 cards per year = a reach of 300,000 people affected by cancer. More if they
share the card wit friends and family. Major sponsor’s logos are included on the cards.

Quarterly Newsletters

include in our upcoming newsletters.

C101 delivered its first printed and e-mailed quarterly newsletter this past summer. Our newsletter
included C101 as well as relevant healthcare information.

C101 sponsors and other nonprofits are encouraged to submit current, newsworthy stories to

Social Media Reach

n 4 SEO
+
E-Blasts

Since June 2010, CANCER101 has been embarking on an aggressive social media
campaign to help build awareness of our organization and it's resources.

We were admittedly slow to jump on this latest communication vehicle but as of
December 2010, we have caught up with and surpassed many of our peers! Our
sponsors will ultimately benefit from our reach and acknowledgments of your support.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer. 19




C101's Expense Summary

CANCER101’s Expense Summary

CANCER101 overhead $300,000 12.5%
Production for 200,000 Planners $1,570,000 65%
(C101’s annual goal to distribute to 600 cancer centers)

Planner shipping in bulk to cancer centers $300,000 12.5%
Inserts (cancer and wellness information) $100,000 4%
Web site $150,000 6%
Total annual budget needed to meet our goal $2,420,000 100%

How You Can Help

Sponsorships: CANCER101 offers companies sponsorship opportunities that range from $250,000
to $10,000. The sponsorship package offers companies exposure and access to cancer centers,
patients, caregivers, survivors and healthcare professionals.

If you have not already received a sponsorship menu, please ask for one to learn how your company
can benefit from reaching our audience while supporting a great cause.

CANCER101 - Empowering patients and caregivers to get organized and informed to fight their cancer. 20




P.S. If you have not already received a copy of our  Sponsorship Menu, please request
one. It includes population reach /exposure and pri cing. C101 will also gladly customize

a package that is just right for your company and budget.

Call for a copy at 646-638-2202 or e-mail me direct ly at Mknoll@ CANCER101.org



